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The economic situation in the construction industry

UNICMI elaborations on ISTAT data, 2015. Current data 
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The economic situation in the construction industry

UNICMI elaborations on ISTAT data, 2015. Current data 
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The economic situation in the construction industry

UNICMI elaborations on ISTAT data, 2015. Current data 
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The economic situation in the construction industry
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The economic situation in the construction industry

UNICMI elaborations on ISTAT data, 2015 
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Demand for windows and doors and curtain walls
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Demand for windows and doors and curtain walls

UNICMI elaborations 
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Demand for windows and doors and curtain walls 

Evolution of market shares in value 
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Aluminium +8%. 

PVC: -24%. 

Wood +15%.

Demand for windows and doors and curtain walls

Difference to weighted average price 

Public price per window unit excluding installation and VAT, dimensions 1300mm X 800mm, colour 

RAL 9010, one casement, tilt and turn mechanism, low-e glass, UW 1.6-1.8. 

Data 2014, UNICMI Istituto Piepoli survey n 83 points of sale and manufacturers in Italy 
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Demand for windows and doors and curtain walls 

Market shares in volume (window units sold) 
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UNICMI elaborations 



Demand for windows and doors and curtain walls

The impact of tax incentives 
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Demand for windows and doors generated by tax incentives (billion Euro) 

UNICMI elaborations on ENEA data updated to 15-9-2015. 2014 data are estimated
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Demand for windows and doors and curtain walls

The impact of tax incentives 
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Distribution of interventions by type of window (2013) 

UNICMI elaborations on ENEA data updated to 15-9-2015 
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Average value of intervention: 8,640 Euro 
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Demand for windows and doors and curtain walls

The impact of tax incentives
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The market for metal windows and doors 

Value of the metal windows and doors market in Italy (million 

Euro) 
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The market for metal windows and doors

Breakdown of sales by products

UNICMI elaborations 
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Breakdown of sales by market segment

Total recovery market: 53%. 
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The market for metal windows and doors

UNICMI elaborations 
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Large enterprise
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Breakdown of sales by type of customer

19

Individuals and small enterprises: 73%. 

The market for metal windows and doors

UNICMI elaborations 



20

The curtain wall market

Value of the curtain wall market in Italy (million Euro) 
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86% of revenues come from new construction 

The curtain wall market. Curtain walls manufacturers 
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Directions for 2015 
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Directions for 2015 
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Portfolio development

Window and door manufacturers 
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UNICMI elaborations 
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Directions for 2015

Portfolio development

Facade builders
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UNICMI elaborations 
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40%

20%

40%

RENEW NEW AB FUTURE PURCHASE

Target

Current buyers Potential buyers

 Final purchasers (consumers): 300

 Architects: 150

 Construction companies: 100

who have installed new 

windows and doors in the 

past 4 years (new home + 

renovation)

Detail analysis of end buyers

Analysis of purchasing behaviour of end consumers 

Demoscopic research UNICMI and Istituto Piepoli, sample: 300 consumers, December 2014 
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From what material were the windows and doors that you 
purchased?

(in the last 4 years)
Comparison Renewal - New home 

Renovation New

Analysis of purchasing behaviour of end consumers 

Demoscopic research UNICMI and Istituto Piepoli, sample: 300 consumers, December 2014 
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Current buyers: purchase drivers
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Demoscopic research UNICMI and Istituto Piepoli, sample: 300 consumers, December 2014 
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Potential buyers: purchase drivers

35%

19%

51%

60%

55%

69%

85%

79%

30%

76%

40%

36%

42%

36%

41%

28%

13%

19%

54%

21%

17%

33%

5%

4%

3%

2%

1%

1%

10%

2%

5%

9%

1%

1%

2%

7%

2%

3%

3%

2%

Italian product

Brand

After-sales service

Warranty

Clear information offer

Insulation

Insulation
thermal insulation

Security

Design

Price

very enough little not at all does not know

Analysis of purchasing behaviour of end consumers 
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Legal notes

 UNICMI - Unione Nazionale delle Industrie delle Costruzioni Metalliche

dell'Involucro e dei Serramenti - was created from the merger between

UNCSAAL - Unione Nazionale Costruttori Serramenti in Acciaio, Alluminio e

Leghe - and ACAI - Associazione Costruttori Italiani in Acciaio - and

represents the industrial sectors of the building envelope (metal windows

and doors and curtain walls), metal construction (metal carpentry, self-

supporting trusses, anti-seismic and structural restraint devices), metal and

industrial shelving, site equipment (scaffolding, formwork, temporary

equipment and similar) and road equipment (road safety barriers,

soundproofing barriers, rockfall protection and snow barriers).

 As a whole, UNICMI represents about 17,000 companies, with a

turnover of more than 6 billion euros and a total of more than 30,000

employees.

 This document is the property of UNICMI, and should be understood as a

confidential document for internal use only, therefore not to be disclosed to

the public.

 The data contained in this document may not be disclosed without specific

written authorisation from UNICMI.

 © 2015 UNICMI, Via Chieti, 8, 20154 Milan.

 For information: carmine.garzia@me.com.


